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LAMPIRAN 11
KUESIONER PENELITIAN

Pengaruh Personal Branding “Gemoy” Pada Calon Presiden Indonesia
Tahun 2024 Prabowo Subianto Terhadap Perilaku Memilih Generasi Z Di
Kota Tangerang

- ﬁ‘; -

Pengaruh Personal Branding 'Gemoy'
Prabowo Terhadap Perilaku Memilih
Generasi Z di Tangerang

Haloo, kenalin aku Trisha seorang mahasiswa tingkat akhir jurusan llmu Komunikasi yang
kuliahnya di Universitas Muhammadiyah Tangerang.

Penelitian ini pure hanya untuk mengetahui seberapa besar pengaruh Personal Branding
"Gemoy" terhadap perilaku memilih gen Z di Kota Tangerang. Jadi, ga perlu milih Prabowo
untuk bisa ngisi kuesioner ini, yang penting kalian adalah warga Kota Tangerang, usia 18-
27 tahun, seorang mahasiswa dan udah gunain hak pilihnya di pemilu tahun ini.

Tenang aja, data kalian aman ko.

Dan buat kalian yang udah isi, sekiranya ada kakak, adik, sepupu, temen, saudara, pacar
atau siapapun yang kriterianya sesuai dengan yang aku sebutin sebelumnya, mohon bantu
share juga yaa, biar penelitiannya bisa segera selesai (hehehe).

Terima kasih yaa udah bantu isi kuesioner ini dan bantu share juga.
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VARIABEL

PERTANYAAN

JAWABAN

SS

S|IN|TS|STS

Kepribadian
(The Law of
Personality)

1. Kepribadian gemoy Prabowo membuat saya merasa
lebih dekat dan terhubung dengannya.

2. Saya percaya bahwa kepribadian Prabowo yang
gemoy akan berdampak positif pada kepemimpinannya.

3. Prabowo tampak sebagai sosok yang gemoy dan
mudah beradaptasi dengan berbagai situasi sosial.

4. Saya percaya bahwa Prabowo dengan julukan
gemoynya merupakan pribadi yang mengutamakan
integritas dalam setiap tindakannya.

5. Diberikan julukan gemoy, Prabowo terlihat sebagai
sosok yang tidak berpura-pura dan tulus dalam interaksi
dengan publik.

6. Kepribadian Prabowo yang gemoy, memberi saya
gambaran yang jelas tentang bagaimana saya ingin terlihat
dalam memilih calon presiden.

7. Saya memiliki pandangan yang jelas tentang
bagaimana kepribadian Prabowo yang gemoy
mencerminkan citra diri saya di masyarakat.

8. Dengan panggilan gemoynya, Prabowo memiliki gaya
interpersonal yang ramah dan hangat.

9. Dengan julukan gemoy, saya merasa nyaman dan
dekat dengan Prabowo dalam interaksi sosial.
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VARIABEL

PERTANYAAN

JAWABAN

SS

S|N[TS|STS

Keterlihatan
(The Law of
Visibility)

1. Saya sering melihat dan mendengar konten dengan
julukan gemoy Prabowo di media sosial Instagram

2. Saya sering melihat dan mendengar konten dengan
julukan gemoy Prabowo di Tik Tok

3. Saya sering mendengar julukan gemoy Prabowo di
lingkungan sekitar saya.

4. Julukan gemoy Prabowo memberikan kesan positif
kepada saya.

5. Saya merasa bahwa dengan julukan gemoy, Prabowo
adalah sosok yang mudah terlihat di media massa.

6. Walau dijuluki gemoy, saya sering melihat Prabowo
terlibat dalam isu-isu yang penting bagi masyarakat.

7. Keterlibatan Prabowo dalam jaringan sosialnya
meningkatkan kepercayaan saya terhadapnya.

8. Saya sering melihat berita atau liputan tentang sebutan
gemoy untuk Prabowo di berbagai media.

9. Saya merasa bahwa eksposur media terhadap
Prabowo yang gemoy, memberikan gambaran yang jelas
tentang kepribadiannya.
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VARIABEL

PERTANYAAN

JAWABAN

SS|S[N|TS|STS

Diferensiasi
(The Law of
Distinctiven

€ss)

1. Prabowo memiliki keunikan gemoy yang
membedakannya dari calon presiden lainnya.

2. Keunggulan Prabowo yang gemoy sebagai calon
presiden mudah dikenali dan menarik perhatian saya.

3. Prabowo memiliki karakteristik gemoy yang tidak
dimiliki oleh calon presiden lainnya.

4. Diferensiasi gemoy yang dimiliki Prabowo
membuatnya lebih menarik untuk dipilin sebagai presiden.

5. Prabowo menunjukkan kreativitas gemoynya dalam
pendekatan kampanyenya yang membedakannya dari
yang lain.

6. Inovasi dan ide-ide baru yang diperkenalkan oleh
Prabowo membuatnya lebih menonjol.

7. Prabowo yang gemoy, menjadikannya memiliki
kepribadian yang khas dan dapat dikenali dengan mudah.

8. Prabowo menunjukkan ciri khasnya dengan julukan
gemoy, yang membedakannya dari calon presiden
lainnya.

9. Dengan julukan gemoynya, saya bisa dengan mudah
mengidentifikasi Prabowo di antara calon presiden
lainnya.

VARIABEL

PERTANYAAN

JAWABAN

SS|S|N|TS|STS

Perilaku
Memilih

1. Saya merasa Prabowo sebagai calon presiden yang
kompeten.

2. Dukungan dari tokoh masyarakat berpengaruh terhadap
keputusan saya untuk memilih Prabowo.

3. Saya merasa mengetahui banyak informasi tentang
Prabowo dibandingkan dengan calon presiden lainnya.

4. Keputusan saya dalam memilih kandidat didasarkan
pada pola perilaku pemilu saya sebelumnya.

5. Saya percaya bahwa Prabowo memiliki peluang besar
untuk menang dalam pemilu 2024.
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LAMPIRAN 111
TABULASI JAWABAN RESPONDEN

1. Variabel Personal Branding (X)

No. Kepribadian (X1) Keterlihatan (X2) Diferensiasi (X3)
XLL[XL2|XL3[XL4[XL5|XL6[XL7|XL8|XL9|Total X1|X2.1{X2.2|X2.3|X2.4|X2.5|X2.6|X2.7 X2.8|X2.9|Total X2|X3.1{X3.2|X3.3|X3.4(X3.5|X3.6|X3.7 X3.8|X3.9|Total X3
1 3 31 21 1 28 20 1 2 1 vy oy o2 4 oy o 20 2 1 2 20 28 28 2 20 20 2 i 1 16
2 U 3 2 3 2 1f 2 i 4 9 3 4 1 28 3 2 3 2 3 2] 1 4 1f 3 3 3 3 4 4 26
3 2l 1 3 3 21 3 1 2 4 21 4 4 1 20 5 2| 4 4 1 20 1 2 3 1 i 3 1 1 3 16
4 3 3| 4 5 3 5 5 5 5 38 5 4 5 5 5 5 5 5 4 43 5 5 3 5 5 5 5 5 5 3
5 a 4 4 4 4 4 4 4 4 B 4 4 4 4 4 4 4 4 4 | 4 4 4 4 4 4 4 4 4 36
6 4 3| 4 5 4 5 3 4 5 3 5 5 3 3 3 3 4 4 4 A4 5| 4 3 3 4 4 4 4 3
7 3 3 3 3 3 3 3 3 5 20 5 4 3 5 5 3 4 4 5 38 3 5 3 5 5 5 5 5 5 4
8 4 14 4 1 1 1 1 4 L 4 1 1 4 i 1 4 1 3 200 1 3 5 4 3 3 3 3 4 29
9 2l 2| 2] 2 28 2] 4 2 4 2| 5 4 4 4 5 3 4 1 4 3 4 3 4 4 4 4 4 4 34
10 1 1 1 3 1 2 4 3 5 2 5 5 5 5 4 5 5 5 5 4 5 5 3 5 5 5 5 5 5 3
w2 2 2 2 3 2 2 2 4 20 4 4 2 4 4 2 5 2 2 20 3 2 2 2 2 2 2 3 3 2
R 2 2 3 3 2 2 3 2 1 200 1 5 5 4 3 2 5 4 5 o3 3 28 4 3 3 3 2 4 21
B 3 3 3 4 3 3 4 4 4 A 4 4 3 4 5 5 4 3 3 B 4 3 3 4 A 4 4 4 3 33
W 4 4 5 3 4 5 4 4 4 3 5 4 5 3 4 4 4 4 5 3B 5 3 4 4 4 4 4 4 4 36
5 3 21 3 2 2 3 5 4 4 20 4 4 4 3 U 4 4 2 3 20 4 1 28 2 2 4 4 3 4 26
% 3 28 4 4 1 28 5 3 5 20 5 5 5 5 4 4 4 2[ 3 3 4 3 3 4 3 3 3 4 3 30
o 4 4 4 4 4 4 4 4 4 B 4 4 4 4 4 4 4 4 4 0] 4 4 4 4 4 4 4 4 4 36
8| 3 4 5 5 5 3 5 2/ 5 3 5 4 3 4 3 4 5 4 5 3 5 5| 31 4 4 4 4 5 5 39
19 3 4 4 5 4 3 3 5 4 3B 5 5 5 4 5 5 4 5 3 4 5 4 5 4 5 4 5 5 5 42
2 0 1 1 1f 5 20 28 2 2 o2 5 3 U 4 o1 iy 1 1 B 1 1 5 U 2 2] 2| 4 3 2
a | 3 3 3 3 3 3 3 3 3 21 3 3 3 3 3 3 3 4 ¢4 20 5 5 5 4 4 4 5 4 5 4
2 3 2 4 2 2 2 2 3 3 2] 5 5 3 4 4 2 3 3 4 Bl 3 4 4 3 3 3 4 4 4 3
B 3 1 2 2 1 2 3 4 2 200 4 4 4 21 4 5 2 4 3 R 4 3 3 1 4 4 4 4 4 3l
40 3 3 3 3 3 3 3 3 3 21 5 5 4 3 3 4 4 5 3 6] 4 3 4 1 3 3 3 4 3 28
%5 4 1 3 3 3 2 4 4 4 28 5 5 3 1 4 3 3 4 3 ) 3 4 3 3 3 4 3 3 3 29
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No. Kepribadian (X1) Keterlihatan (X2) Diferensiasi (X3)
XL1[XL.2[X1.3[XL4[XL5|X16|X17|XL1.8|XL.9|Total X1[X2.1|X2.2|X2.3|X2.4|X2.5|X2.6 |X2.7 [X2.8X2.9|Total X2|X3.1|X3.2|X3.3|X3.4[X3.5[X3.6X3.7|X3.8|X3.9|Total X3
2 3 4 3 21 31 3 4 21 3 2710 2 3| 31 3 3 3 3 4 3 21 3 4 31 4 4 3 4 3 3 31
27 3| 3 4 3 4 21 21 5 4 30 5 5 5 5 5 4 4 5 2 4 5 5 5 5 5 3 4 5 5 42
28 3 31 3 3 3 3 3 3 3 271 3 3| 3 3 3 3 3 3 3 27 3] 3 3 3 3 3 3 3 3 27
29 3] 3] 4 4 31 3 3 4 4 3 4 4 4 4 4 5 4 4 4 37 4 3| 5 4 4 4 4 4 4 36
30 4 4 4 5 5 3 3 5 4 37| 5 5 3| 4 5 4 4 3 3 6| 5 4 4 4 5 3 4 4 5 38
31 4 21 4 4 4 21 2 4 4 0| 5 5 4 4 4 4 4 4 4 B 4 4 5 4 5 4 5 5 5 41
2 2| 5 4 4 3 2| 4 5 4 3] 5 5 5 5 5 5 3 5 4 2 5 5 2 1 4 4 4 5 4 34
3 2l 21 2 21 1 1 2 1 2 L O O O O I I ! B Y 2 4y i oy 1 1 2 2 12
4 1 1 14 11 1 1 1 1 1 o 4 4 4 1 1 1 1 1 1 B 11 1y 20 1 iy i 1 1 1 10
3% 3 21 3 3 3 3 3 3 3 26 4 4 4 3 3 3 3 3 3 | 3 3 3 3 3 3 3 3 3 27
36 a4l 4 4 4 4 4 4 4 36 5 5 5 5 5 5 5 5 4 M5 5 5 5 5 5 5 5 5 45
37 3 31 3 3 3 3 3 3 3 271 3 3| 3 3 3 3 3 3 3 27 3] 3| 3 3 3 3 3 3 3 27
3 1 1 1 1 14 14 1 3 3 13] 5 5 4 3 3 3 1 1 1 6] 1 1 1 1 1 3 21 3 1 14
39 3 31 3 3 3 1 1 1 5 23] 3 3| 21 1 1 1 1 2 5 19 5 4 2/ 3 28 4 5 4 3 32
40 3 3 4 3 4 4 4 4 3 2 5 5 5 3 5 4 3 5 3 B 4 3 4 3 4 4 4 4 4 34
41 5, 5 5 5 5 5 5 5 5 45| 5| 5 5 5 5 5 5 5 5 45 5 5 5 5 5 5 5 5 5 45
42 4 4 4 4 4 4 3 4 4 Bl 4 4 4 4 4 4 4 4 4 | 4 4 4 4 4 4 4 4 4 36
43 4 4 4 4 4] 4 4 4 4 36| 4 4 4 4 4 4 4 4 4 36| 4 4 4 4 4 4 4 4 4 36
44 2l 2| 4 4 4 21 4 4 4 0 4 4 4 2| 4 4 4 4 4 A 4 4 4 4 4 4 4 4 4 36
45 4 31 3 5 5 4 3 5 5 37| 51 5 5| 5 4 4 4 4 4 4 5 5 5 4 5 5 5 5 5 44
46 3| 2| 4 4 4 4 4 5 4 4 5 5 4 4 4 4 4 5 4 9 5 5 5 5 5 5 5 5 5 45
47 2l 2| 3 3 21 21 3 4 3 24| 5 5| 5| 4] 4 4 4 4 3 B 4 3| 4 2| 4 4 4 4 4 33
48 3 1 3 21 21 2 2 21 2 19 5 5 5 1 5 3 2/ 3 2 31 5 5 5 3 3 3 3 3 3 33
49 2l 21 4 3 21 2/ 2 3 3 23] 4 4 4 3 4 4 3 4 3 B 4 3 4 3 4 2 4 4 4 32
50 1 14 14 1 1 1 11 1 1 o 1 1f 1 1 1 1 1 1 1 o 1 14 1 1 1 1 1 1 1 9
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No. Kepribadian (X1) Keterlihatan (X2) Diferensiasi (X3)
XL1[X1.2|X1.3|XL1.4[XL5|X1.6|X17|XL.8[X1.9|Total X1 |X2.1[X2.2|X2.3|X2.4|X2.5[X2.6|X2.7 X2.8[X2.9|Total X2 [X3.1|X3.2|X3.3|X3.4{X3.5|X3.6|X3.7|X3.8X3.9 | Total X3
51 1 1 2 21 21 1 1 2 2 14 4 4 4 21 3 3 3 3 2 28 3 2| 3 1 3 2/ 3 3 3 23
52 i 1 11 3 2 1 1 1 1 121 5 1) 1f 21 2 5 1 5 2 240 21 1 3 1| 5 4 4 4 2 26
53 1 1 1f 3 3 1 1 3 2 6 3 3 1 3 2 3 2| 3 2 2 1 1 21 2| 2 2] 3 2 2 17
54 3 2| 4 2| 4] 3| 1 4 3 261 4 4 4 3 4 4 4 2 4 33| 5 4 5 21 4 4 4 5 4 37
55 1 31 4/ 5 5 3 5 4 1 3 5 5 4 3 i 2/ 5 1 4 0| 5 3 3 4 5 4 5 5 5 39
56 2l 1 i 1 o 1 1f 1f 1 100 5 4] 4 1 4 1 1 5 1 2 1) 11 1) 11 1) 1) 11 4 1 12
57 4 3 5 4 4 5 4 4 5 38 5 5 4 4 5 4 4 5 5 41 51 4 4 5 5 4 4 5 4 40
58 20 1 2 31 1 5 4 4 1 23 51 4 4 1 4 5 2| 4 5 a4 2| 4 1 5 4 3 3 5 31
59 4 4 5 4 4 4 4 5 4 38 5 5 5 4 5 5 4 5 4 42( 5 5 5 4/ 5 4 5 5 5 43
60 3 4 3 5 5 3 3 4 3 B 4 4 4 4 4 5 4 4 3 6| 5 3 4 3 4 4 4 4 4 35
61 4 31 2| 3| 2 3 2 5 3 21| 4] 4 4 4 5 4 5 3 2 Bl 5 5 5 3 5 5 5 5 5 43
62 3| 3| 4 4] 3] 2| 4 4 3 0 4 4 4 4 3 3 3 3 4 321 4 4 4 4 4 4 4 4 4 36
63 2 31 4 4 4 21 2| 4 4 290 4 4 4 3 4 5 4] 4 4 6 4 1 4 2| 4 3 4 4 4 30
64 4 4 4 4 3| 4 4 5 4 6| 5 5 4 4 4 4 4 4 3 37| 4 4 4 4 4 4 4 4 5 37
65 2l 2| 4 3] 4] 1 2 4 1 23] 5 5 21 1 21 3 2 4 1 2 31 1 11 11 11 4 3 1 1 16
66 A 4 4 4 4 4 4 4 4 6| 4 4 4 4 4 3 3 3 3 R 3 3 3 3 3 3 3 3 3 27
67 i 2 1 1f 1f 2 1f 1f 1 1) 21 4 4 1 2| 3 1 4 3 240 1) 1 21 21 1 21 21 21 4 17
68 2l 1 i 1 2 1 2 1f 2 13 4 4 5 1 3 1 1 4 1 240 21 11 21 1 3 1} 3 3 2 18
69 20 21 3 1 1y 21 1f 3 1 6 2 3 1 21 3 1 2 2 3 199 2 3 1 21 3 2/ 1 2/ 5 21
70 3 2 3 31 3 2 3 4 3 26| 4] 4 4 3 3 3 4 3 3 3 4 2| 31 2/ 3 3 3 2 3 25
71 5 5 5 5 5 5 4] 4 4 42( 4 4 5 4 4 4 5[ 5 4 39 5 4 5 5 5 5 4 5 5 43
7 3| 2| 2 31 3 4 3 4 4 28| 4] 5 4 3 3 3 3 4 3 R0 4 4 4 3 4 3 4 4 4 34
73 4 5| 4 3 2 3 1 3 2 27 1] 31 2| 4 5 21 3 4 3 211 2| 31 4 2/ 5 2/ 1 2 4 25
74 4 21 4 2 2| 4 4 4 4 0 5 4 5 4 5 4 2 4 4 370 4 2| 4 21 4 21 4 4 2 28
75 4 4 5 4 4 5 5 4 4 39 5 5 4 4 5 4 4 5 4 4 5 4 5 4 5 4 4 4 5 40
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No. Kepribadian (X1) Keterlihatan (X2) Diferensiasi (X3)
XLL|XL.2|X1.3[XL4|XL5|XL1.6 |X1.7|XL8|XL19|Total X1 [X2.1{X2.2|X2.3[X2.4|X2.5|X2.6|X2.7 [X2.8|X2.9|Total X2|X3.1{X3.2|X3.3|X3.4 |X3.5|X3.6|X3.7(X3.8|X3.9|Total X3
76 3 3| 4 4 4 4 4 4 4 A 5 5 3 4 4 4 3 3 4 B 4 4 4 3 3 4 3 4 4 3
77 3 4 5 4 2 4 3 4 3 2| 5 5 5 5 5 3 4 5 4 4) 5 5 5 4 4 3 4 4 4 38
78 1 1) 1 20 1 2 20 1 1 2 4 4 4 1 1 4 1 4 3 260 1 i 4 1 i 4 28 2 2 15
79 1 1) 1 4 1 1 4 4 1 B 4 4 4 1 1 4 1 4 4 210 3 if 3 1 4 1 1 3 1 18
80 1 1 2 20 1 3 3 28 1 6 4 4 4 1 4 4 1 4 1 210 21 if 3 2| 4 1 4 4 4 25
81 3] 4 5 3] 4 3 3 5 5 B 5 5 5 4 5 4 3 4 3 B 3] 4 4 3 4 3 4 4 4 3
82 3 4 21 3 21 3 4 3 4 28| 5 5 4 2 4 5 4 4 3 | 3] 3 2 2 4 3 4 5 5 3l
83 2l 2 3 28 2 3 21 3 2 20 4 5 2/ 21 3 2/ 2/ 5 2 210 21 2 21 2 2 3 28 2 3 20
84 4 4 4 4 4 4 4 4 3 3B 5 5 5 3 4 4 3 4 4 37| 4 3] 5 5 3 2 4 3 4 3
85 4 4 4 3 2@ 2| 2f 4 4 290 5 5 3 4 4 3 3 4 3 A3 4 3 2 2 3 3 2 2 24
86 3 5 4 5 5 4 5 5 4 4 4 4 4 5 5 4 4 4 3 37| 3] 5 5 3 3 4 4 4 3 34
87 3 31 3 3] 2 2 2 3 3 240 3] 3 3 3 3 3 3 3 3 210 3] 3] 2 3 3 3 3 3 3 26
88 3 3 5 3 5 3 3 5 3 B 3 5 3 3 4 5 5 3 5 | 5| 4 5 4 4 4 4 4 5 39
89 4 4 4 3 4 3 2/ 4 4 2 4 5 4 4 4 5 4 4 3 370 5 4 4 3 3 4 5 4 4 36
90 3 2 21 4y i 1 1 3 3 o2 1 1 3 2 2 2 21 2 o2 2 2 31 2 i 1 1 1 15
91 3| 4 4 5 4 3 3 5 4 Bl 5| 5 5 3 4 4 4 4 4 B 5 4 5 3 3 5 4 5 3 37
2 a1 4 5 21 2 1 4 5 280 5 4 2 4 5 4 5 4 2 Bl 4 5 4 5 4 5 4 5 5 41
93 3| 3 4 4 3] 4 4 5 4 3 5 5 3 3 5 4 4 4 3 | 4 4 3 5 4 4 5 5 4 38
% 20 1 2 1 2 1 21 1 2 4 14 20 21 1 20 2 1 2 1 W 20 1 21 1 28 20 2 1 1 14
9 2 4 4 2 4 2| 4 5 2 290 5 5 4 2 4 5 28 4 5 | 4 2| 4 2 4 5 4 4 5 34
9% 5/ 4 5 4 5 4 5 4 5 4 4 5 4 5 4 5 5 4 5 4 4 5 4 5 4 4 5 4 5 40
97 3 21 31 2 3 3 3 4 3 26| 5 5 4 3 3 4 3 3 3 3B 3 3 3 3 3 3 3 3 3 21
9% 4 5 4 5 4 5 4 4 5 400 4 5 5 4 4 4 5 4 5 400 5 5 4 4 4 5 5 4 4 40
9 2l 1 21 2 1f 1 2 2/ 1 S| R O O Y I A B 2 1 2 1y 2 1 28 1 5 17
w| 2 3 21 3 3 3 2/ 3 2 23 4 4 4 31 4 4 3 4 2 2| 3] 3 4 2f 3 4 4 4 3 30
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2. Variabel Perilaku Memilih (Y)
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20
20

15
20
15

16
15
23
19
20
14
20
19
17
10
15

10
12
14
22
13
24
21

23
19
21

17
13
20
13

Perilaku Memilih (YY)

Y.2|Y.3|Y.11|Y.13|Y.14|[TOTAL
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65
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LAMPIRAN IV
Hasil Pengolahan Data
1. Karakteristik Responden

Jenis Kelamin

Cumulative
Frequency  Percent  Walid Percent Fercent
Valid  Laki- Laki 28 28.0 28.0 28.0
Perempuan 71 71.0 71.0 100.0
Total 100 100.0 100.0
Usia
Cumulative
Frequency  Percent  Walid Percent Fercent
Walid 18 6 6.0 6.0 6.0
18 13 13.0 13.0 18.0
20 10 10.0 10.0 28.0
21 26 26.0 26.0 55.0
22 11 11.0 11.0 66.0
23 16 16.0 16.0 82.0
24 g 8.0 §.0 §1.0
25 6 6.0 6.0 87.0
26 3 an 3n 100.0
Total 100 100.0 100.0
Kecamatan
Cumulative
Frequency  Percent  Walid Percent Percent
Valid Batuceper K 5.0 a0 5.0
Benda 3 30 3o 8.0
Cibodas 5 50 5.0 13.0
Ciledug 3 30 3o 16.0
Cipondah 4 4.0 4.0 20.0
Jatiuwung 3 3.0 30 23.0
Karawaci 16 16.0 16.0 39.0
Meglasari [ 7.0 7.0 46.0
Periuk 16 16.0 16.0 62.0
Finang 3 3.0 30 G5.0
Tangerang 35 350 350 100.0
Total 100 100.0 100.0
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2. Uji Validitas Personal Branding (X)
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TOTAL
X1 X2 |X3 [X4 [X5 X6 [X7 [X8 [X.9 |X10 |X11 [X.12 [X.13 |X.14 |X.15 |[X.16 [X.17 |X.18 [X.19 [X.20 |X.21 |X.22 |X.23 [X.24 [X.25 |X.26 |X.27 |X1

X1  Pearson 1| 588" | 770" | 510" |.453" | 667" | 412" | 6977 |0.144]0.312( 0.157|0.323| 0.050(0.310[ 441" | 0.055| 430" |0.226[ 577" | 0.262 0.195[0.156(0.285| 0.282|0.328[0.121{0.048[ 550"

Correlation

Sig. (2-tailed) 0.001|0.000/0.004| 0.012|0.000| 0.024|0.0000.448|0.093| 0.409|0.081| 0.793|0.096|0.015| 0.772|0.018|0.230| 0.001|0.162| 0.303|0.411|0.127| 0.131|0.076|0.524|0.802| 0.002

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X2  Pearson 588" 1| 683" | 562" | 625~ | 573" | 0.298[0.353|0.170| 0.063(-0.039| 0.205| 0.264|0.218(0.348| 0.208|0.3470.299 492" | 384" | 0.144| 416" | 478" | 0.153| 420" |0.311|0.225| 549"

Correlation

Sig. (2-ailed)  0.001 0.000/0.001| 0.000|0.001| 0.110/0.056{0.371{0.741| 0.838|0.276| 0.158|0.247|0.059| 0.271|0.060|0.109| 0.006| 0.036| 0.449(0.022|0.008| 0.421(0.021|0.095|0.231| 0.002

N 30 30| 30/ 30| 30| 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X3  Pearson 770" | 683" 1| 720" | 514" | 658" |.442° | 5767]0:345] 412" | 0.325| 405" | 0.335| 425" | 472™ | 0360 500" | 382" | 613" | 362" | 0.226{0.352|0.335| 0.285(0.3500.295| 0.316| 700"

Correlation

Sig. (2-tailed)  0.000| 0.000 0.000| 0.004|0.000| 0.014/0.001|0.062|0.024| 0.080|0.027| 0.070|0.019|0.008| 0.0500.005|0.037|0.000|0.049| 0.229|0.057|0.071| 0.127|0.058|0.114|0.089| 0.000

N 30| 30| 30| 30| 30/ 30| 30 30| 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30 30| 30| 30 30 30/ 30/ 30 30
X4 Pearson 5107 |.562" |.720" 1|.463" |.593" |.495" |.502" |.572" | 488" | 455  |.365 [.445  |561"|.650" |.536" |.565" |.418" |.640” |.546” | 0.151| 454" | 513" |.499" |.458" |.483"|.497"|.800"

Correlation

Sig. (2-tailed)  0.004| 0.001{0.000 0.010|0.001| 0.005|0.001|0.001|0.006| 0.011|0.047| 0.014|0.001|0.000| 0.002|0.001|0.021|0.000|0.002| 0.426|0.012|0.004| 0.005|0.011|0.007|0.005| 0.000

N 30| 30| 30| 30| 30/ 30| 30 30 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30 30| 30| 30 30| 30/ 30/ 30 30
X5  Pearson 453" | 625" | 5147 | 463" 1| 5127 | 0.136| 383" |0.136|0.122| 0.283|0.102|-0.017{0.132{ 0.138| 0.006|0.238(0.025|0.325(0.190| 415" |0.119|0.260|-0.014|0.143|0.339| 0.236| 407"

Correlation

Sig. (2-ailed)  0.012| 0.0000.004{0.010 0.004| 0.474/0.037|0.472|0.521| 0.129|0.590| 0.929|0.486|0.468| 0.974|0.206|0.895|0.079|0.316| 0.023|0.530|0.165| 0.941|0.452|0.067|0.209| 0.026

N 30| 30| 30/ 30| 30 30| 30 30 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X6  Pearson 667" | 573" | 658" | 593 | 512" 1| 455" |568™[0.3320.279 0.141/0.353| 0.167|0.265| 453" | 0.286| 499" | 0.354| 526™ [0.248| 0.217]0.201(0.270| 475" | 379" |0.226|0.215| gog™

Correlation

Sig. (2-tailed)  0.000| 0.001{0.000{0.001| 0.004 0.011/0.001|0.073[0.136| 0.456|0.055| 0.376|0.157|0.012| 0.126|0.005|0.055|0.003|0.186| 0.248|0.2860.150| 0.008|0.039|0.231|0.255| 0.000

N 30/ 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30/ 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X7 Pearson 412" | 0.298| 442" | 495" | 0.136| 455" 11.402" |.445" |0.357| 0326|6197 | 364" |0.230| 678" | 383" |0.258| 567" (636" [0-285|-0.141| 404" | 418" |.620" | 552" |.457" |0.302| 639"

Correlation

Sig. (2-tailed)  0.024| 0.110|0.014|0.005| 0.474|0.011 0.027|0.014|0.053| 0.079]0.000| 0.0480.222|0.000| 0.037|0.168|0.001|0.000|0.127| 0.457|0.027|0.021| 0.000|0.002|0.011|0.105| 0.000

N 30/ 30| 30/ 30| 30/ 30| 30| 30 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X8  Pearson 697" | 0.353| 576" | 592" 383" |.568" |.402" 1/0.283| 501" | 438" |.619" | 0-290| 505" | 747" | 0.165| 563" | 0.161| 748" | 0.285| 378" |0.286| 555" | .477" |.552" 457" |.396 |.731"

Correlation

Sig. (2-ailed)  0.000| 0.056(0.001|0.001| 0.037|0.001| 0.027 0.130|0.005| 0.016]0.000| 0.120|0.004|0.000| 0.382|0.001|0.396|0.000|0.127| 0.040|0.125/0.001| 0.008|0.002|0.011|0.030| 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X9  Pearson 0.144| 0.170|0.345| 572" | 0.136/0.332 445" |0.283 1| 789" | 0.260/0.101| 555" | 457" | 450" | 591" [0.193(0.357|0.359| 484" | 0.086| 491" | 378" | 573" |.403" | 563" | 501" | 614"

Correlation

Sig. (2-tailed)  0.448| 0.371]0.062|0.001| 0.472{0.073| 0.014|0.130 0.000| 0.165|0.595| 0.001|0.011|0.013| 0.001|0.307|0.053|0.051|0.007| 0.652|0.006|0.040| 0.001|0.027|0.001|0.005| 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.10  Pearson 0.312| 0.063| 412" | .488™ | 0.122/0.279| 0.357| 501" |.789" 1]458" |0.291| 488" | 586" |.551" |.458" [0-309/0.335| 509 | 448" | 0.279|0.287| 434" | 535" | 436" |.629" |.518” |.665"

Correlation

Sig. (2-tailed)  0.093| 0.741{0.024|0.006| 0.521|0.136| 0.053|0.005|0.000 0.011/0.119| 0.006|0.001|0.002| 0.011{0.097|0.070|0.004|0.013| 0.135(0.124|0.016| 0.002|0.016|0.000|0.003| 0.000

N 30| 30| 30/ 30| 30/ 30| 30 30| 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30 30| 30| 30 30| 30 30/ 30 30
X.11 Pearson 0.157|-0.039|0.325| 455" | 0.283|0.141| 0.326| 438" |0.260| 458" 1| 5157 | 0.224( 485" | 308" | 0.228| 374" |0.209| 376" |0.196| 0.096(0.033|0.212| 0.198(0.189| 456" | 0.360| 474"

Correlation

Sig. (2-tailed)  0.409| 0.838]0.080|0.011| 0.129|0.456| 0.079|0.016|0.165/0.011 0.004| 0.234/0.007|0.030| 0.227|0.042|0.268|0.041| 0.301| 0.613|0.861|0.260| 0.294|0.318/0.011|0.050| 0.008

N 30| 30| 30/ 30| 30/ 30| 30 30 30| 30| 30 30 30 30| 30 30| 30| 30| 30 30 30| 30| 30 30| 30| 30/ 30 30
X.12  Pearson 0.323| 0.205| 405" |.365" | 0.102|0.353| 19™ | 619™|0.101/0.291| 515" 1|.481" |0.336| 682" | 0.313| 492" | 456" |.736™ [0-243| 0.220| 413" | 553" |.450" |558™ |.497" (383" |.663"

Correlation

Sig. (2-tailed)  0.081| 0.276{0.027|0.047| 0.590|0.055| 0.000|0.000|0.595|0.119| 0.004 0.007|0.070/0.000| 0.093|0.006|0.011|0.000|0.195| 0.243|0.023|0.002| 0.013|0.001|0.005|0.037| 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30 30 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.13  Pearson 0.050| 0.264/0.335| 445" |-0.017|0.167| 364" |0.290| 555~ | 488" | 0.224| 481~ 1|5027 |.470™ |.748" |0.273| 542" | 5327 | 4977 | 0.171| 7477 | 620™ |.425" | 5717 |.564" [.608™ |.670"

Correlation

Sig. (2-ailed)  0.793| 0.158|0.070|0.014| 0.929|0.376| 0.048|0.120|0.001|0.006| 0.234(0.007 0.005/0.009| 0.000]0.145|0.002|0.002|0.005| 0.365|0.000|0.000| 0.019{0.001|0.0010.000| 0.000

N 30/ 30| 30/ 30| 30/ 30| 30| 30 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.14  Pearson 0.310| 0.218| 425" | 561" | 0.132|0.265| 0.230| 505" | 457" | 586" |.485" |0.336| 502" 115547 424" |.4947|0.257| 443" | 496" | 0.081| 421" | 564™ | 442" |.368" |.407 | 415" |.645"

Correlation

Sig. (2-ailed)  0.096| 0.247(0.019|0.001| 0.486|0.157| 0.222|0.0040.011|0.001| 0.007|0.070| 0.005 0.001| 0.020|0.006|0.170|0.014|0.005| 0.672|0.020|0.001| 0.014|0.046|0.0250.022| 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.15  Pearson 441" | 0.348| 472" | 50" | 0.138] 453" | 678" |.747™ |.450" |.5517|.308" |.682" [.470" |.554" 11393 | 610" |.416" |.826" |.365 | 0.169| 378" |.675" |.686" |.671"|.614" |.474” |.807"

Correlation

Sig. (2-tailed)  0.015| 0.059|0.008|0.000| 0.468(0.012| 0.000|0.000|0.013(0.002| 0.030|0.000| 0.0090.001 0.032|0.000/0.022|0.000| 0.047| 0.372/0.039(0.000| 0.000|0.000|0.000(0.008| 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.16  Pearson 0.055| 0.208(0.360| 536" | 0.006|0.286| 383" |0.165| 501" | 458" | 0.228]0.313| 748" | 424" | 303" 1[0.357| 527" | 455" | 0.353|-0.120 526" | 0.315 413" [0.295(0.239| 465" | 560"

Correlation

Sig. (2-ailed)  0.772| 0.271]0.050|0.002| 0.974|0.126| 0.037|0.382|0.001|0.011| 0.227|0.093| 0.0000.0200.032 0.053/0.003|0.012(0.056| 0.527|0.003|0.090| 0.023|0.114|0.203|0.010| 0.001

N 30| 30| 30| 30| 30/ 30| 30 30| 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30 30| 30| 30| 30| 30/ 30/ 30 30
X.17  Pearson 430" | 0-347| 500" 565" | 0-238.499" | 0.258| 563" |0.193|0.309| 374" | 492" | 0.273| 494" | 610" | 0357 11.383" |.626" |.5597 | 0-227|0.302| 530" | 526" |.481" |0-348| 430" |.671"

Correlation

Sig. (2-tailed)  0.018| 0.0600.005|0.001| 0.206{0.005| 0.168|0.001|0.307(0.097| 0.042|0.006| 0.145|0.006|0.000| 0.053 0.037/0.000{0.001| 0.229|0.1050.003| 0.003|0.007|0.060|0.018| 0.000

N 30| 30| 30/ 30| 30/ 30| 30 30 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30 30| 30| 30 30| 30 30/ 30 30
X.18  Pearson 0.226| 0.299| 382" | 418" | 0.025(0.354| 567" |0.161/0.357|0.335| 0.209| 456" | 542" |0.257|.416" | 527" |.383" 11518" [.606™ | 0.019| 632" | 575" |.717" |.707" | 503" |.616" | 655~

Correlation

Sig. (2-tailed)  0.230| 0.109|0.037|0.021| 0.895|0.055| 0.001|0.396|0.053|0.070| 0.268|0.011| 0.002|0.170|0.022| 0.003|0.037 0.003|0.000| 0.922|0.0000.001| 0.0000.000|0.005|0.000| 0.000

N 30| 30| 30/ 30| 30/ 30| 30| 30 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30 30| 30 30
X.19  Pearson 5777|4927 | 613" |.6407 | 0.325| 5267 |.636" |.7487|0.359| 509" | 376" |.736” | 532" |443" |.8267|.455  |.6267 |.518" 1|508™ | 0.272| 490" |.700” | 563" |.736™ |.6117 |.567" |.867"

Correlation

Sig. (2-tailed)  0.001| 0.0060.000|0.000| 0.079|0.003| 0.000|0.000|0.051|0.004| 0.041|0.000| 0.002|0.014(0.000| 0.0120.000|0.003 0.004| 0.145/0.006|0.000| 0.0010.000|0.000{0.001| 0.000

N 30/ 30| 30/ 30| 30/ 30| 30| 30 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.20  Pearson 0.262| 384" |.362" |.546" | 0.190(0.248| 0.285/0.285| 484" | 448" | 0.196|0.243| 497" |.496"|.365 | 0.-353|559"|.606™ |.508" 1] 0.195| 715" | 756 |.594” |.706" |.628" |.667 " |.703"

Correlation

Sig. (2-ailed)  0.162| 0.036|0.049|0.002| 0.316|0.186| 0.127|0.127|0.007|0.013| 0.301|0.195| 0.005|0.005|0.047| 0.056|0.001|0.0000.004 0.302/0.000{0.000| 0.001|0.0000.000|0.000| 0.000

N 30/ 30| 30/ 30| 30/ 30| 30 30 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30 30| 30 30
X.21  Pearson 0.195| 0.144/0.226(0.151| 415" |0.217-0.141| 37g" | 0.086|0.279| 0.096|0.220| 0.171|0.081|0.169|-0.120| 0.227(0.019|0.272| 0.195 1/0.187(0.331| 0.0810.282| 382" [0.334| 0.329

Correlation

Sig. (2-ailed)  0.303| 0.449|0.229|0.426| 0.023|0.248| 0.457|0.040|0.652|0.135| 0.613|0.243| 0.365|0.672|0.372| 0.527|0.229|0.922|0.145| 0.302 0.323/0.074| 0.670{0.131|0.037|0.071| 0.076

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.22  Pearson 0.156| 416" |0.352| 454" | 0.119|0.201| 404" |0.286| 491" |0.287| 0.033| 413" | 747" | 421" | 378" | 526™ |0.302 632" | 490" | 725" | 0.187 1| 777" | 545" | 694" | 527" | 605" | 681"

Correlation

Sig. (2-ailed)  0.411| 0.022(0.057|0.012| 0.530(0.286| 0.027|0.125|0.006|0.124| 0.861|0.023| 0.0000.020{0.039| 0.003|0.105|0.000|0.006|0.000| 0.323 0.000| 0.002(0.0000.003|0.000| 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.23  Pearson 0.285| 478" |0.335| 513" | 0.260(0.270| 418" |555™ |.378" |.434" | 0.212| 553" | 620" | 564" |.675" | 0315|5307 | 575" |.700" |.756™ | 0-331|.777" 11.645" |.863"|.774” |.724” | 816"

Correlation

Sig. (2-ailed)  0.127| 0.008|0.071|0.004| 0.165|0.150| 0.021|0.001|0.040|0.016| 0.260|0.002| 0.000|0.001{0.000| 0.0900.003|0.0010.000|0.000| 0.074|0.000 0.000/0.000/0.000{0.000| 0.000

N 30| 30| 30/ 30| 30/ 30| 30 30| 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30 30| 30| 30 30| 30 30/ 30 30
X.24  Pearson 0.282| 0.153|0.285| 499™ -0.014 475" | 620" |.477" | 573" | 535" | 0.198| 450" |.425" |.442" |.686" |.413" |526"|.717" | 563" [.594" | 0.081| 545" | 645™ 1|.795" | 573" |.635™ |.732"

Correlation

Sig. (2-tailed)  0.131| 0.421{0.127|0.005| 0.941|0.008| 0.000|0.0080.001|0.002| 0.294|0.013| 0.019|0.014(0.000| 0.023|0.003|0.000|0.001|0.001| 0.670|0.002|0.000 0.000/0.001(0.000| 0.000

N 30| 30| 30/ 30| 30 30| 30 30 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30 30| 30| 30 30| 30| 30| 30 30
X.25  Pearson 0.328| 420" |0.350| 458" | 0.143| 379" | 552" | 552" |.403" | 436" | 0.189| 558" | 571" | 368" |.671" | 0.295| 4817 |.707" |.736™ |.706™ | 0-282| 694" |.863" |.795" 1{.759" |.756" |.806"

Correlation

Sig. (2-tailed)  0.076| 0.021[0.058|0.011| 0.452|0.039| 0.002|0.002|0.027|0.016| 0.318|0.001| 0.001|0.046|0.000| 0.1140.007|0.0000.000|0.000| 0.131|0.0000.000| 0.000 0.000|0.000| 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30 30/ 30 30
X.26  Pearson 0.121| 0.311/0.295| 483" | 0.339|0.226| 457" |.457" | 563" 629" |.456 |.497" |.564" |.407" |.614™ | 0.239|0.348| 503" | 6117 |.628" |.382" | 527" |.774™ | 573" |.759" 1|.7357 |.756"

Correlation

Sig. (2-tailed)  0.524| 0.095|0.114|0.007| 0.067|0.231| 0.011|0.011|0.001|0.000| 0.011|0.005| 0.001|0.025|0.000| 0.203|0.0600.005|0.000|0.000| 0.0370.003|0.000| 0.001|0.000 0.000| 0.000

N 30/ 30| 30/ 30| 30/ 30| 30 30| 30| 30| 30 30| 30 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
X.27  Pearson 0.048| 0.225|0.316| 497" | 0.236|0.215| 0.302| 396" |.501" | 518" | 0.360| 383" | 608™ | 415" |.474™ | 465" | 430" |.616™ 567" |.667" | 0-334| 605" |.724 | 635" |.756" |.735" 1].725"

Correlation

Sig. (2-tailed)  0.802| 0.231]0.089|0.005 0.209|0.255| 0.105|0.030|0.005|0.003| 0.050|0.037| 0.0000.022|0.008| 0.0100.018|0.000/0.001|0.000| 0.071|0.0000.000| 0.0000.000|0.000 0.000

N 30 30| 30/ 30| 30/ 30| 30| 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30| 30| 30| 30 30
TOTAL Pearson 550" |.549"” |.700" .800" [.407" |.608" |.639" |.731" |.614" |.665" |.474" |.663" |.670" |.645" |.807" |.560" |.671"|.655" |.867" |.703" | 0-329| 681" | 816" |.732" |.806" |.756" |.725" 1
X1 Correlation

Sig. (2-tailed)  0.002| 0.002|0.000|0.000| 0.026{0.000| 0.000|0.0000.000|0.000| 0.008|0.000| 0.0000.0000.000| 0.001|0.0000.0000.000|0.000| 0.076|0.000|0.000| 0.0000.000|0.000|0.000

N 30| 30] 30/ 30| 30] 30| 30| 30 30] 30 30 30| 30| 30 30/ 30] 30| 3] 30/ 30 30| 30| 30 30| 30] 30] 30 30

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).



3. Uji Validitas Perilaku Memilih ()

Correlations
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¥.1 ¥.2 Y3 Y4 Y5 TOTAL_Y

Y. Pearson Correlation 1 853" 715" 399 595 B9g

Sig. (2-tailad) =001 =001 029 =001 =001

M 30 30 30 30 30 30

Y.2 Pearson Correlation 853" 1 690 478 560 879

Sig. (2-tailed) =.001 =.001 007 001 =.001

M 30 30 30 30 30 30

¥3 Pearson Correlation 718" Bon” 1 55T B3 a74"

Sig. (2-tailed) <.001 <.001 001 <.001 <.001

M 30 30 30 30 30 30

¥4 Pearson Correlation 399 4797 55T 1 340 BTO

Sig. (2-tailed) 029 007 001 066 <001

M 30 30 30 30 30 30

Y5 Pearson Correlation 695 5607 B3 340 1 778

Sig. (2-tailad) <001 001 <001 066 <.001

M 30 30 30 30 30 30

TOTAL_Y Pearson Correlation B9g” 878" a74" B707 778 1
Sig. (2-tailad) =001 =001 =001 =001 =001

M 30 30 30 30 30 30

** Correlation is significant atthe 0.01 level (2-tailed).
* Correlation is significant atthe 0.05 level (2-tailed).

4. Uji Reliabilitas Variabel X

Reliability Statistics

Cronbach's

Alpha M oof ltems

950

27

5. Uji Reliabilitas Variabel Y

Reliability Statistics

Cronbach's
Alpha M oof ltems

880 5




6. Uji Regresi Linear Berganda
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Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) -0.496 0.931 -0.533] 0.595
Kepribadian 0.243 0.047 0.428] 5.141 0
1
Keterlihatan 0.137 0.057 0.216 2.413 0.018
Diferensiasi 0.169 0.049 0.313 3.455 0.001
a. Dependent Variable: Perilaku Memilih
7. UjiR
Model Summary
Adjusted R Std. Error of the
Maodel F R Square Square Estimate
1 .900® 809 803 2.20531
a. Predictors: (Constant), Diferensiasi, Kepribadian,
Keterlihatan
8. UjiT
Coefficients®
Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta 1 Sig.

1 (Constant) - 496 831 -.533 BG5
Kepribadian 243 047 428 5141 =.001
Keterlihatan A37 0&7 216 2413 018
Diferensiasi 169 0449 313 3.455 =001

a. DependentVariable: Perilaku Memilih
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9. UjiF
Model Sumof |y | Mean } Sig.
Squares Square
Regression| 1980.68 3| 660.225] 135.755| <.001b
1|Residual | 466.884 96| 4.863
Total 2447.56 99

a. Dependent Variable: Perilaku Memilin

b. Predictors: (Constant), Diferensiasi, Kepribadian, Keterlihatan

10. Uji Heteroskedastisitas

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Perilaku Memilih
10
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11. Uji Multikolinearitas

Coefficientsa
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Unstandardized Standardized Collinearity
Coefficients Coefficients . Statistics
Model t Sig. —

B Std. Error Beta o VIF
(Constant) -0.496 0.931 -0.533] 0.595
Kepribadian 0.243 0.047 0.428] 5.141 0] 0.287] 3.489
Keterlihatan 0.137 0.057 0.216] 2.413] 0.018] 0.248 4,04
Diferensiasi 0.169 0.049 0.313| 3.455] 0.001] 0.242] 4.135

a. Dependent Variable: Perilaku Memilih

12. Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Unstandardize

d Residual

N 100
Normal Parameters®® Mean .0000000
Std. Deviation 217163528

Most Extreme Differences  Absolute .055
Positive 041

Negative -.055

Test Statistic .055
Asymp. Sig. (2-tailed)® .200¢
Monte Carlo Sig. (2-tailed)® Sig. 638
99% Confidence Interval Lower Bound 626

Upper Bound .651

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.

e. Lilliefors' method based on 10000 Monte Carlo samples with starting seed
2000000.
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