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ABSTRAK

Penelitian ini berjudul “Analisis Komunikasi Pemasaran (@syaa.listt Dalam
Mempertahankan Loyalitas Konsumen”. Dengan mengadopsi teori utama: Teori Bauran
Pemasaran 4P (Harga, Promosi, Produk, Tempat).Analisis menunjukkan bahwa penerapan
strategi pemasaran yang komprehensif dan terintegrasi sangat krusial untuk menjaga
loyalitas pelanggan. Dari segi harga (Price), (@syaa.listt menetapkan harga yang kompetitif
sambil memastikan kualitas produk tetap tinggi. Dalam hal produk (Product), keberagaman
dan kualitas produk yang ditawarkan mendorong pembelian berulang. Strategi promosi
(Promotion) yang efektif melalui media sosial, dengan posting foto dan video, berhasil
meningkatkan brand awareness dan engagement. Meskipun tidak memiliki toko fisik
(Place), @syaa.listt memanfaatkan platform sosial media untuk mempermudah akses
pemesanan, sehingga tidak menghambat proses pembelian konsumen. Dalam konteks
loyalitas konsumen, pembelian berulang dan rekomendasi menunjukkan bahwa
pengalaman positif serta kepuasan pelanggan mendorong mereka untuk terus membeli dan
merekomendasikan produk @syaa.listt. Produk yang inovatif dan berkualitas tidak hanya
memenuhi ekspektasi pelanggan tetapi juga menarik mereka untuk mencoba berbagai
produk lain. Indikator ketahanan terhadap daya tarik kompetisi menunjukkan bahwa
kualitas produk dan pelayanan yang baik memainkan peran utama dalam mempertahankan
loyalitas pelanggan, meskipun terdapat banyak pilihan merek lain di pasar.

Kata kunci: strategi komunikasi pemasaran, bauran pemasaran 4P, loyalitas

konsumen.



ABSTRACT

This research is entitled Marketing Communication Analysis @syaa.listt In Maintaining
Consumer Loyalty!” By adopting two main theories: 4P Marketing Mix Theory (Price,
Promotion, Product, Place) and Consumer Loyalty Theory. Analysis shows that the
implementation of a comprehensive and integrated marketing strategy is crucial to
maintaining customer loyalty. In terms of price (Price), (@syaa.listt sets a competitive price
while ensuring the quality of the product remains high. In terms of products, the diversity
and quality of the products offered encourages repeated purchases. An effective promotion
strategy (Promotion) through social media, by posting photos and videos, has succeeded in
increasing brand awareness and engagement. Even though it does not have a physical store
(Place), @syaa.listt utilizes social media platforms to facilitate access to orders, so as not
to hinder the consumer purchase process. In the context of consumer loyalty, repeat
purchases and recommendations show that positive experiences and customer satisfaction
encourage them to continue to buy and recommend @syaa.listt products. Innovative and
quality products not only meet customer expectations but also attract them to try a variety
of other products. Indicators of resilience to competitive appeal show that product quality
and good service play a major role in maintaining customer loyalty, although there are
many other brand options on the market.

Keywords: marketing communication strategy, 4P marketing mix, consumer loyalty.
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