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ABSTRAK

Penelitian in1 dilakukan dengan tujuan utama untuk menggali strategi dan
hambatan dalam komunikasi pemasaran yang diterapkan oleh Badan Usaha milik
Masjid Jami® Al-Ukhuwah Palem Semi Bencongan, Kabupaten Tangerang, dalam
usaha memajukan kemandirian ekonomi. Penelitian menggunakan pendekatan
deskriptif kualitatif, di mana data dikumpulkan melalu1 wawancara dengan
berbagai pihak yang terlibat langsung dalam kegiatan komunikasi pemasaran
tersebut. Penelitian yang dilakukan mengungkapkan penerapan strategi
Komunikasi Pemasaran beragam sesuai situasi, termasuk penggunaan poster
sebagai media iklan, promosi penjualan melalui penawaran harga khusus, serta
membangun kemitraan dengan pihak eksternal untuk public relations dan publicity.
Selain itu, penjualan secara online juga dilakukan melalui platform seperti
Instagram, GrabMart, dan Tokopedia, serta upaya penjualan langsung atau strategi
“jemput bola” kepada pelanggan. Dalam hal ini kendala yang dialami adanya
karyawan yang kinerja nya kurang baik sehingga kurang efektif dalam pelaksanaan
beberapa strategi yang dilakukan.

Kata Kunci : Badan Usaha, Masjid, Kemandirian, Komunikasi Pemasaran.
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ABSTRACT

This study was conducted with the primary objective of exploring the
strategies and obstacles in marketing communication implemented by the Business
Entity owned by Jami’ Al-Ukhuwah Mosque in Palem Semi Bencongan, Tangerang
District, in promoting economic independence. The study utilized a qualitative
descriptive approach, where data was collected through interviews with various
parties directly involved in the marketing communication activities. The research
revealed the application of diverse Marketing Communication strategies suitable
for different situations, including the use of posters as Advertising media, Sales
Promotions through special price offers, and building partnerships with external
parties for Public Relations and Publicity. Additionally, online sales were
conducted through platforms such as Instagram, GrabMart, and Tokopedia, as well
as direct selling efforts or the “go-to customer’” strategy. In this regard, a challenge
encountered was the presence of employees whose performance was suboptimal,

thereby affecting the effectiveness of several implemented strategies..

Keyword: Bussiness entities, marketing communications, mosques.
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