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ABSTRAK

Pentingnya personal branding di media sosial bagi tokoh politik dalam
membangun citra mereka. Fokusnya adalah pada bagaimana platform seperti
Instagram dapat digunakan secara strategis oleh politisi untuk memperkuat identitas
publik, memengaruhi pandangan masyarakat, dan meningkatkan dukungan dalam
pemilihan. Penelitian ini menggunakan metode kualitatif. Data primer diperoleh dari
wawancara. Hasil penelitian ini menunjukan bahwa Prabowo Subianto dan Gibran
Rakabuming Raka dalam melakukan personal branding melalui akun Instagramnya
TKN vyaitu @prabowo.gibran2 telah memenuhi hukum-hukum personal branding
yang dikemukakan oleh Peter Montoya (2002), yaitu The Eight Laws of Personal
Branding yang di antaranya adalah; The Law of Specialization, The Law of
Leadership, The Law of Personality, The Law of Distinctiveness, The Law of

Visibility, The Law of Unity, The Law of Persistence, dan The Law of Goodwill.

Kata Kunci : Personal Branding, Komunikasi Politik, Instagram
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ABSTRACT

The importance of personal branding on social media for political figures in
building their image. The focus is on how platforms like Instagram can be used
strategically by politicians to strengthen public identities, influence people's views,
and increase support in elections. This study uses a qualitative method. Primary data
was obtained from interviews. The results of this research show that Prabowo
Subianto and Gibran Rakabuming Raka in carrying out personal branding through
their TKN Instagram account, namely @prabowo.gibran2, have fulfilled the
personal branding laws proposed by Peter Montoya (2002), namely The Eight Laws
of Personal Branding, which include is; The Law of Specialization, The Law of
Leadership, The Law of Personality, The Law of Distinctiveness, The Law of
Visibility, The Law of Unity, The Law of Persistence, and The Law of Goodwill.

Keywords : Personal Branding, Political Communication, Instagram
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